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CECP Pulse Survey Results

Topic: Unique COVID-19 Response Efforts

o o Top (3) Responses on What They
o o are Counting:

1. Fair Market Value (what a customer

of companies have unique of companies are counting would pay) of a donated
COVID-19 response efforts them :
good/service
2. Value of Re-deployed Staff Time
3. Cost of Materials
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these in the interim as companies are making decisions on COVID response in real-time. The interim results are drawn from a representative sample of our
affiliated companies. When referencing this finding, please list the source as: Chief Executives for Corporate Purpose, Pulse Survey, April 2020. Topic:

Results reflect data pulled on April 24, 2020. This Pulse survey will remain open until May 5th, 2020 after which CECP will share final results. CECP is sharing @
COVID-19 Response Community Partnership Changes, field dates: April 21, 2020 — May 5, 2020.



CECP Pulse Survey Results

Topic: Unique COVID-19 Response Efforts

CECP’s Pulse Question focused on understanding
how companies are counting their unique COVID-

19 response efforts. COUNTED AND VALUED: WE HAVE DECIDED
WHAT TO COUNT AND SET OUR METHOD TO
CALCULATE THE ($) VALUE
30 respondents participated in the Pulse question
below, the results are as follows: IN PROCESS: WE ARE IN PROCESS OF
DETERMINING WHAT TO COUNT AND HOW TO
VALUE IT

Question 1: Companies are taking “out of the box”
(unique) COVID-19 actions for which there isn’t ’

widely shared reporting standard. Has or will your U:?JUAEP::;gﬁLSEBZUTTA‘;cET:\IV;‘I',VLE\\@?I\?GNTEO
company count and value your unique efforts? COUNT AND VALUE THEM

(For example, if a company re-assigned R&D staff
to produce a COVID-19 test, they might use salary
data for the team assigned to the project to
calculate a $1,000,000 investment).

NOT APPLICABLE: NO UNIQUE EFFORTS
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Results reflect data pulled on April 24, 2020. This Pulse survey will remain open until May 5th, 2020 after which CECP will share final results. CECP is sharing
these in the interim as companies are making decisions on COVID response in real-time. The interim results are drawn from a representative sample of our C EC P
affiliated companies. When referencing this finding, please list the source as: Chief Executives for Corporate Purpose, Pulse Survey, April 2020. Topic:

3 COVID-19 Response Community Partnership Changes, field dates: April 21, 2020 — May 5, 2020.



CECP Pulse Survey Results

Topic: Unique COVID-19 Response Efforts

CECP’s Pulse Question focused on
understanding how companies are counting RO MATERIALS
their uniqgue COVID-19 response efforts.

COST OF DISTRIBUTION
30 respondents participated in the Pulse

question below, the results are as follows: [ C-DEPLOYED STAFFTIME

FORGONE REVENUE BECAUSE MANUFACTURING WAS
Question 2: Next up is what to count. Read the BRSO PRODUCE FOR SOCIAL GOOD

list below. Each one could be one component to FORGONE REVENUE BECAUSE A LOWER PRICE WAS
addlng Up the Value (S) Ofa Company’s unique CHARGED WITH COMMUNITY STAKEHOLDERS IN...
effort. Check all that you would include in a
standard method of adding up the value of
companies’ unique efforts.

FAIR MARKET VALUE (WHAT A CUSTOMER WOULD
PAY) OF A DONATED GOOD/SERVICE

OTHER:
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Results reflect data pulled on April 24, 2020. This Pulse survey will remain open until May 5th, 2020 after which CECP will share final results. CECP is sharing
these in the interim as companies are making decisions on COVID response in real-time. The interim results are drawn from a representative sample of our C EC P
affiliated companies. When referencing this finding, please list the source as: Chief Executives for Corporate Purpose, Pulse Survey, April 2020. Topic:

4 COVID-19 Response Community Partnership Changes, field dates: April 21, 2020 — May 5, 2020.



